Vista Community Clinic

To advance community health and hope by providing access to
premier health services and education for those who need it most.
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North San Diego County Clinic Locations

VCC: Vale Terrace
1000 Vale Terrace
Vista CA 92084
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VCC: Horne
517 N. Horne Street
Oceanside, CA 92054
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VCC: Durian Pediatrics
105 Durian Street
Vista, CA 92083

VCC: Grapevine
134 Grapevine Road
Vista CA 92083

VCC: Pier View
818 Pier View Way
Oceanside, CA 92054

VCC: North River
4700 North River Road
Oceanside, CA 92057

La Tortuga
Administrative and
Program Offices
465 La Tortuga Drive
Vista, CA 92081

760-631-5000



VCC: Services

©S000060

Acupuncture Adults and Families Behavioral Health Chiropractic Immunizations Insurance Assistance Optometry Pediatrics

00000 O ¢

Community Health Dental Family Planning Pharmacy Podiatry Teen Clinic Women’s Health

HIV Services * Youth Development « Maternal & Child Health » Tobacco Control

Migrant Health « North Coastal Prevention Coalition « MA Training Program
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VCC: Tobacco Control

VCC works with community members
and partners to promote smoke and
tobacco free living

Projects

e Reduce exposure to secondhand smoke in homes, apartment complexes, outdoor
dining areas and other outdoor places through policy

e Reduce youth and young adult access to tobacco products in the retail environment,
including electronic smoking devises (i.e. e-cigarettes)

e Support youth leadership and advocacy group

e Offer smoking cessation support and classes

e Promote Live Well Community Market Program; support for local markets to
create healthier environments

@ Vista
'm Community
Clinic .



LIVE WELL COMMUNITY
MARKET PROGRAM

Improve and promote access to healthy affordable
foods, increase availability of fresh produce,
redesign markets, and connect with community
stakeholders to build a healthier food environment
in San Diego.

i -

@ Vista v ] b LIVE WELL UC S D C t f
¢ Community GO B-SB-B&E M Ul RIS community an Diego enter for 5
m Clinic o y ‘QHHSA LIVE WELL @ PhoorAm  SCHOOLos MEDICINE Community Health

FEALTH AND HUMAN SERVICES AGENCY




What is a Healthy Retailer?

WE ACCEPT
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CALIFORNIA:

WOMEN, INFANTS & CHILDREN

THAT START IN ADOLESCENCE
MAKE HEALTHY ADULTS

HEALTHY BEHAVIOURS

% World Health
;¢ Organization

NO TOBACCO AND
ALCOHOL USE

PHYSICAL ACTIVITY

It's just

this simple...

NERRASEA 11,

don't sell
alcohol to minors.

MERRASKA |0




Check Ont Healtny Retail: Policies that put health on the shelf
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Overview

COUNTY OF SAN DEGO w LIVE WELL
H COMMUNITY
h MARKET
HEALTH AND HUMAN SERVICES AGENCY LIVE WELL PROGRAM
SAN DIEGO

Rational For Program

How Markets Are Identified

How You
Can Help

Assessment and Goal Setting Process

Benefits to Market Owner and Community

Success Stories
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Recognition Levels

COMMUNITY
MAREET
PROGRAM

UveWellSDLong

PROUD TO BE A f PROUD TO BE A

PARTNER _ PARTNER

LEVEL 2
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What Do You See?

Before
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What Do You See?

MARKET




What Kind of Market?

Small (1-2

cash registers)

Clear need for

physical

transformation

Regular Hours of
Market Operation
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Independently
Operated

Low availability
or absence of
high quality fresh
fruits &
vegetables

Quality Customer
Service

Located in
underserved
neighborhood

Day-to-Day
Market Owner or
Manager
Presence

Close to
Residential Area

Market Owner
Buy In
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Program Process

Meeting &
Market
Assessment

Work Together Special Event to
to Make Highlight
Improvements Healthy Changes
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Program
Orientation

Recognition &
Share
Successes

Co-Build a
Market Plan with
Achievable
Goals

Re-Evaluate for
Continued
Progress
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Market Assessment

I ives Wl v
The Lve VWell Commurily Make! Fh-og.'an assessment toal can be used

Market Interior — Tobacco and
Alcohol

Market Interior — Food and
Beverage

O to collect information on the intenor and extenor of stores n vanous =
Q  communities. It assesses the stare’s compliance with alcohol and
[ tohacen standzrds as well a5 what kinds of fond are available for
puchase in the stora and how frequently all of these items are or are nol
—+— advertised
C
GE'> AnSwer all QUESIONS 1o e Dest of your abINes. Folow the SKIP I0gIC 0eStNDeq DEoW. FIEase 200 NOes.
w)
wy
Q) 1. Your name (first & last):
a 2. Your
<( 3.Date o visit (ddimmiyyyyi- __1__(____
Q) 4_Store name:
6 5. Store address (Street, City, Zp):
-“+—  6.Store Circle one, descriptions of store below):
(9] ?LPERMARKI:—F MEDIUM SMALL | CONVENIENCE
“HAIN

Supermarket chain: a kige slone that sells food and ether items, induding cannes and frozen foods,
fresh fiuits and vegetables, and fresh (raw) avd prepared meats, fish, and poultry. & is onmed by a
company that has many stores such as Safeway or Von's. (This type of store Fas twenty or more
enployees and at least 4 cash registers.)

Mum tmlpa‘mtalargemn} a store tat sells 100 and ciher fems, INCUAING canned and Irozen
T00ds, mesh frufts , and esh (raw) and prepared meats, Tish, and pourtry. It may be part of
ammlmmmmamxmmlm

Small: usually an independent store that sells food induding canned and frozen foods. fresh fruits and
mﬂamkﬂ(mmmm.ﬂ.mmamlaﬁm items and
al

Convenience: 3 stors that sells convenience items only, including bread, milk, soda, sracks and may sell
aleohol and gasoline. These stres do not sel frech (raw) meat. These stores also are known as food
marts.

Market Exterior

8 Iz this shone 2 WIC vendor?

9 ls this store within %< mile of a echool? If no, go to question 1.

10. If yes, write the name of the
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Action Plan & Commitment Letter

Hveswvell Community Vigrket Erogrant

Lommitmenidetier

lhuGusT 21, 2019

| - RODEOS’ MEAT MARKET, 8/29/19 Dear [INSERT MARKET OWNER NAME],
| . 356 VISTA Vl LLAGE Q&, VISTA, CA 920 8‘3, RUTH CHAUES (OW NER & M A NAGER) The Live Well Community Market Program is an initiative of the County of San Diego Health and Human
I | | 760-758-1079 ) SM ALLI NI.'AI E‘UQN‘E. Services Agency Through this initiative, we're excited to offer FREE support to your store to improve

the amount and quality of fresh, healthy foods you offer. Additionally, we can help provide signage and
‘other creative tools and ideas to improve the layout and design of your store to promote sales of
healthy items.

‘We do this work to improve access to healthy foods for all San Diego residents and we're proud to call
you a partner in this work. We'll customize an Action Plan for your store to help you meet your goals.
Please note, you are responsible for carrying out the steps outlined in your Action Plan. We're looking
forward to working with you!

ni 1 Market name:
1. Decrease the amount of unhealthy products near 3-6 months Rodeo’s Market Heal_tgy dS;agk Tramu}gSGulde— Sincerety,
checkout to 1-2 items per checkout odeo's Marke %r_ow led by Gounty of San
190 Market contact & position:

[INSERT YOUR NAME HERE AND
CONTACT INFO HERE]

Fruit Basket — provided by VCC

2. Have at least 1 basket per cash register with healthy 9.6 months Rodeo's Market Sienat
- ignature:

snacks or fruit

Ph ber:
3. Add postcards or flyers with tips on how to choose 3.6 months  Rodeo’s Market Postcards/Flyers — provided by one e

healthier snacks, i.e. 5 ingredient snack tips County of San Diego Email:
How would you like to be contacted?

O Phone call

4. Include fun signage at checkout to improve healthy snack 5 o o Rodaors Market Signage O Text message

sales such as “Grab a Healthy Snack” sign

g§HHSA
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Rodeo’s Meat Market




Potential Improvement

The Sale of Tobacco Products to Persons Under 21 Years
of Age Is Prohibited by Law and Subject fo Penalties

To Report an Unlawful Tobacco Sale Call
1-800-5 ASK-4-ID

M= US. Armed Forces actve duty persannel with military 1D must be at least 18 years of age
Valid Identification May Be Required

HHMMNMHM o i Bt sl P Code ok on /T

. e Agregue
A rebanadas de
- plitano o fresa
b a su cereal de
grano integral.

. ;’@ wic
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African Caribbean Market
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How You Can Help

Identify
Share resources,

Contacts programs, Support
for Market grants for Recognition
Owners beautlflcatlon Efforts
projects

Recruit
Participate Residents to
in Market Provide
Events Input into
Project
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Cecilia Arias, BS
Prevention Specialist
760-631-5000 ext. 7212
Cecilia.Arias@vcc.org

Lisa Archibald

Program Manager
760-631-5000 ext. 7165
Lisa.Archibald@vcc.org
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